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Technical Trends of Production Inkjet Printing and Challenges with Printing Paper
— The Trends of Digital Printing Solutions: Taking a Look Back at 2018 —

Atsuki Kimura

International Sales Department, Paper Division, Mitsubishi Paper Mills, Ltd.

ABSTRACT

This report illustrates recent technical trends of production inkjet printing, and challenges with printing paper
in IGAS 2018 from a view point of paper media.
As for the trend in 2018, most venders launched the flagship printers with the solutions trying to print on
offset coated paper using aqueous pigment inks. The solutions are generally classified into three ways: 1)
primer treatment on a machine coater, 2) direct print with primer-less and bonding agent-less inks, and 3) an
intermediate transfer system. Especially, the development of primer-less inks may be a key technology this year

as the pre-drupa 2020.

On the other hand, as for the printing market,

“the value of paper” is now being re-evaluated. Because the

paper media is a device sensuous to “the human five senses”. Many marketers realized that catalogues and direct-
mail are very stronger tools to impress customers than the web marketing alone. In Japan, the brilliant marketers
launched some new solutions such as digitally printed direct-mail and catalogues, as the fusion of the internet

and paper media.
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